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Through the philosophy of “humanistic management,” which is based on respect for people and the environment, and through artisanship rooted

in the community local to Solomeo Village, Brunello Cucinelli presents to the world new possibilities for “Gentle Luxury.”
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“Humanistic management” as a philosophy

Born into a farming family on the outskirts of Perugia, central Italy,
Brunello Cucinelli first began questioning established workplace environments
after witnessing the suffering his father endured while working in a factory.
Turning this experience into a positive driving force, he founded a company
with the ethos of “protecting human dignity.”

“If people are well cared for, their minds become free and they can tap into
their creative potential.” Brunello Cucinelli belief in the goodness of humanity
permeates every aspect of his company, from how his employees work to the

quality of his products and his community contributions. At the company’s
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head office in Solomeo Village, workers enjoy a comfortable environment,
with high ceilings letting in plenty of natural light, and food made from locally
sourced ingredients served at the company cafeteria during 1.5-hour lunch
breaks. What is more, employees at the Solomeo headquarters are paid up to
40% more than the national contract regulations. While aimed at improving
employee happiness, these initiatives result in products that are sold worldwide
as well as profits that support the revitalization and cultural activities of
Solomeo and its environs. Channeling the feelings about human dignity
that he first developed as a child into corporate management, Brunello
Cucinelli has realized the ideal of “humanistic management” as the next

form of capitalism.
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Couture knitwear aesthetics

The origins of the Brunello Cucinelli brand date back to a small cashmere-
manufacturing company founded by the designer in 1978. Since then, Brunello
Cucinelli has continued to explore the possibilities of knitwear. His brand’s
signature collection, “Opera Knits,” takes its name from the original Iralian
meaning of the word “opera,” which is “work™ or “masterpiece.” Featuring
contemporary designs and stitching, as well as locally inspired colors, each item
is hand-knitted by artisans over the course of many hours. These odes to human
handiwork are rare, timeless artworks.

Such traditional handiwork is at the heart of Brunello Cucinelli, but the
couture knitwear (pictured left), which is made using the latest rechnolugy, is
also very characteristic of the brand. This next-level knitwear, fusing human

artistry and technology, features a rich range of colors and exciting designs, with

ETOYLTIVE, HBETEEL Y
OXF#THESND, ZhETIC
HIK D300 E DG | TEICHHE %
YRS, A TEHC X2y 7
i, 21 Lh— ROERIEAEL B
BMEEBEINTVS, £EICHA
DEREF—ICEZZ TR0 IF
FVESTRODHBDIY) EVASB,

a beauty akin to that of a rare jewel.

Brunello Cucinelli knows how to use the latest technology in a tasteful
way. In fact, although it may seem surprising, Brunello Cucinelli has been
in conversation with some of the biggest names in tech for over a decade,
discussing how to harness the use of Al for the good of humanity. The resulc
of such conversations is “Solomei Al,” which was announced in July 2024. On
the website dedicated to conveying the Brunello Cucinelli philosophy, almost
everything, from the generative Al to the Al agent, has been designed in-house,
with the aim of using the latest technology to bring about positive interactions
with humanity.

This same philosophy is carried through to the company’s couture
knitwear. It is of the utmost importance to the company to honor traditional
artistry and pass it on to the next generation, and the latest technology is used

to achieve such a goal.
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Revitalizing Solomeo Village and conveying its charm

At the center of Brunello Cucinelli’s philosophy and economic activities
lies the village of Solomeo in Italy’s Umbria region. The hometown of Brunello
Cucinelli wife, Federica, the village can be called the spiritual mainstay of the
brand. While the village still maintains its medieval appearance, Brunello
Cucinelli has dedicated more than 30 years to its revitalization, and it is now

home to a multipurpose community space comprising a theater, a library, an
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artisan-training school, and three parks.

The second phase of the Brunello Cucinelli revitalization initiative, which
began in 2014 and is called the “Project for Beauty,” has involved the creation
of new parks and the promotion of agriculture, not only preserving the region’s
nature and culture but also establishing a system that allows visitors to enjoy
the benefits of these. In the agricultural park, for example, which cultivates
fruits, vegetables, and wine grapes local to the area, visitors can freely wander

the grounds. The park’s monument reads “TRIBUTO ALLA DIGNITA
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DELL'UOMO,” which means “dedicated to human dignity.” Brunello
Cucinelli’s goal is to create a “temple of culture” where people can converse
with some of history’s greatest minds. Although the plan is to actively promote
the charms of Solomeo Village in its newly revitalized form, one thing that
the company refuses to do is build a hotel there. The reason, Brunello
Cucinelli says, is that “were a hotel to be built, it would become too bright
at night to see the stars.” The beauty of the universe is thus also in harmony
with Solomeo.
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Brunello Cucinelli’s efforts to promote regional harmony and revive
humanity present new possibilities for the way that luxury brands operate.
Modeling solutions to modern challenges such as contributing both to one’s
community and to sustainability, the company also demonstrates how the
pursuit of compassion and beauty can be combined with economic success.

Anyone can talk about new ideals. Cucinelli, however, has earned the
world’s respect for his consistent way of life—one thar involves taking action,

achieving results, and leading by example.
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